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From awards night
to platform for change.

In three years, the mentl awards have grown from
an emerging platform into a regional gathering for
the leaders, employers, schools, healthcare
providers and changemakers reshaping workplace
mental health.

In 2025 finalists represented organisations
employing more than 250,000 people.

AND OUR RUNWAY IS GETTING A LOT, LOT BIGGER.
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REACH & RELEVANCE

Your values
in focus.

Breakout year.
Bigger visibility.

MULTI-CHANNEL REACH | SPONSORSHIP
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Our visibility has grown across a wider e
ecosystem: video, podcasts, newsletters, "
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Linkedln community, live webinars, the | |
awards entry journey, the Moving the wo
Needle playbook and the gala itself. -
For partners, it means repeated, values-
led connection to a motivated, human-
driven audience.
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JOY, CELEBRATION & MEANING.

Community
and impact.

Big hearts.
Meaningtful connections.

The mentl awards gala final is the
emotional heart of our year.

It brings together a community of
employers, leaders, clinicians, finalists,
judges, sponsors and advocates in one
room - creating a high-trust environment™
where mental health and well-beingis
recognised, celebrated and shared. al,
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Core event visibility

Reception branding
Brand presence at guest arrival and registration.

Media wall

Branding on the photography /video backdrop used by
winners, finalists, judges, sponsors and guests for photos and
interviews.

Red-carpet / arrival moment
A branded guest arrival area designed for photographuy,
video and social sharing.

Main screen recognition
Logo and public recognition on the main curved screen,
approximately 12m x 3m.

Host acknowledgment
Spoken recognition from the stage during the ceremonuy.

On-stage award presentations
Sponsor representative presents selected categories
on stage.

Category sponsorship
Alignment with a specific award category relevant to the
SpPONSOr’s sector or purpose.

Awards programme
Sponsor presence in the printed or digital awards programme.

Table materials
Brand visibility on selected table collateral, menus, QR cards or
programme inserts.

Gifting partner
A branded gifting moment for guests, finalists or winners that
extends the memory of the night beyond the room.

-
4 . .
Experience partnerships

Beverage partner
Brand alignment with drinks service, welcome drinks,
mocktails or bar visibility.

Music partner
Support the live music, DJ, soundscape or performance
layer of the night.

Branded dessert partner
A premium branded dessert, chocolate, sweet course
with organisation logo.

Well-being activation partner
A thoughtful on-site activation around pause, reflection,
connection or practical support.

Transport or mobility partner
Guest support through event through ride codes, VIP
transfers, finalist transport, drop-off branding or post-

af
-
Venue / event partnership "

The venue partner becomes the home of the awards
community for the night.

This is not just venue visibility; it is association with a regional
movement around workplace mental health, leadership,
inclusion and well-being.

The package includes:

venue named as official event partner

logo presence on key event materials

recognition from the stage

inclusion in selected social and post-event content

use of official photography from the night

access to the event highlights video for venue marketing
venue tagging where relevant across event content
visibility to hundreds of senior guests, finalists, judges,
sponsors and workplace well-being leaders

e post-event visibility through attendee social sharing

\event safe-ride support. ) »
[ e : : -

Signature creative partnership

Design the mentl trophy competition sponsor Extensions:

Our public, student or creative-community competition to
design and manufacture the mentl awards trophu.

The process begins before the awards, is captured on
video, and is played during the ceremonu.

Visibility before the event, a stage moment during the
event, and a shareable story afterwards

\_

e student design challenge

e people’s choice vote

e making-of film

e shortlisted trophy display
at the event
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Opportunity

matrix.

Core sponsorship tier (all prices exclude VAT).

PACKAGES | SPONSORSHIP

Package Price Naming Category Present Host Main Media Digital Table / Moving Moving The Red
Rights Award Stage Screen Wall Campaign Seats The Needle Carpet
Thanks Needle Podcast Sponsor
Playbook Episode Interview
Page
Headline $60,000 Yes Yes Yes Yes Yes Yes Yes Table of Yes Yes Yes
Partner 4 Key 4 Key premium premium top-tier [0 Full page premium
Categories Awards placement placement episode
Gold $30,000 No Yes Yes Yes Yes Yes Yes Table of Yes Yes Yes
Partner 2 Key 2 Key strong strong 10 full page episode
Categories Awards placement
Silver $20,000 No Yes Yes Yes Yes Yes Yes Table of No No Yes
Partner 1 Key 1 Key tiered tiered tiered 8 (upgrade (upgrade
Category Award available) available)
Reception $20,000 No Yes Yes Yes Yes Yes Yes Table of No No Yes
/ Arrival 1 Key 1 Key tiered tiered tiered 8 (upgrade (upgrade
Partner Category Award available) available)
Dessert / $15,000 No Yes Yes Yes Yes Yes Yes Table of No No Yes
Beverage 1 Category 1 Award tiered tiered tiered 8 (upgrade (upgrade
Partner available) available)
Bronze S7,500 No No Yes Yes Yes Yes Yes 4 seats No o) Yes
Partner 1 Award tiered tiered tiered (upgrade (upgrade
available) available)
Community $2,500 No No No collective roll of No Yes 2 seats No No No
Ally thanks honour listing
Signature moment partners (all prices exclude VAT).
Package Price Naming Category Present Stage Main Media Digital Table / Playbook MTN Red
Rights Award Thanks Screen Wall Campaign Seats Page Podcast Carpet
mentl $25,000 No Yes Yes Yes Yes Yes Yes Table of Yes Yes Yes
Trophy 2 Key 2 Key strong strong 8 full page episode
Contest Categories Awards placement
Sponsor
Transport $10,000 No No Yes Yes Yes Yes Yes Table of No No Yes
/ Mobility in-kind 1 Award tiered tiered tiered 4
Partner value
Well-being $10,000 No No Yes Yes Yes Yes Yes Table of No No Yes
Activation in-kind 1 Award tiered tiered tiered 4
Partner value
Music $5,000 No No No Yes Yes Yes Yes Table of No No Yes
Partner tiered tiered tiered 2
Gifting $5,000 No No No Yes Yes Yes Yes Table of No No Yes
Partner tiered tiered tiered 8
: . i Included in One full page in the digital playbook. Can be a creative partner page, OpEd, Q&A or partner perspective. Positions the
E B9 the N e = O Presenting & Gold sponsor inside the evidence-led playbook, not just the live event.
)
X
LLl
e i L . Included in One 30-minute live / podcast episode aligned with past winners, judges or practical lessons from the awards. Distributed
C Moving the Needle Live / podcast episode Presenting & Gold through Youlube Live, Spotify, Apple Podcasts and Amazon Music, with short-form clips.
e
cc) Off i
. ] icial sponsor of a short series, six episodes. Includes Youlube Live, podcast distribution, branded episode graphics, short
U Moving the Needle SCTigRSRES or 540,000 clips, sponsor recognition and performance summary. Predicted performance 4 million impressions, 2,300+ watch hours.
cd
g Upgrade: Moving the Needle playbook page z.ia:riffpﬁ:l?s?,b%%o Can be a creative brand page, OpEd, Q&A, partner perspective or practical thought-leadership feature.
N\
S
. . . Standard price $7,000 One 30-minute live / podcast episode. Distributed through Youlube Live, Spotify, Apple Podcasts and Amazon Music, with
< Upgrade: Moving the Needle podcast episode Sponsor price $3,500 short-form clips. ‘
mentl.space
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COMMUNITY
IMPACT

RESILIENGE

We are also open to creating
pbespoke sponsorship packages
shaped around your brand
objectives, audience priorities and
the kind of impact you want to
make.

To discuss a tailored partnership,
contact us at awards@mentl.space
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